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Advertising’s Mt. Rushmore  

What secret did 
advertising’s greatest 
creative minds all 
understand? 
 



The question I’ve spent my 
entire career trying to answer 
is, “Why do some 
campaigns work so well 
they become legendary… 
while others just fade away? 

 

For more than 30 years, that 
one question has obsessed 
me. 



 

 

So, I when the pandemic hit 
and I had the time, I started 
reverse-engineering more 
than 100 winning brands 
looking for the hidden 



pattern behind their 
success.  

It took years, but I finally 
figured it out. 
 



 

They all discovered the 
same thing. 

•  Different agencies. 
•  Different decades. 
•  Different personalities. 

The very same 
underlying principle. 
 



Bill Bernbach said it best,  

"The most powerful element 
in advertising is the truth." 

We call it their Emotional 
Truth™. 

 



 

It separates campaigns 
people remember … 

from the ones they forget? 
 

 



 

We discovered that every 
effectively great brand has an 
Emotional Truth™.  

 

Further, the most effective 
advertisers discover their 
Emotional Truth™…before they 
create the campaign. 
 



 
LESSON LEARNED 
Great campaigns aren't 
invented. They're 
uncovered… 

hidden inside thousands of 
spontaneous comments, 
emotions, stories, and word 
choices.  It’s the Emotional 
Truth™ that buyers already 
believe—but rarely express 
directly. 



 
 

The most effective 
advertising doesn't 
create belief. 



It gives unforgettable 
expression to beliefs 
buyers already hold. 
 



 

 
 
 



So, start your next legendary 
campaign with the brand’s 
Emotional Truth™. And don’t 
forget David Ogilvy's timeless 
advice: 

"If it doesn't sell, it isn't 
creative." 
 


